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Notice to 
Readers.

This presentation of Avant Brands Inc. (formerly GTEC Holdings Ltd.) (the “Company”) is for information 
only and shall not constitute an offer to buy, sell, issue or subscribe for, or the solicitation of an offer to 
buy, sell or issue, or subscribe for any securities in any jurisdiction in which such offer, solicitation or sale 
would be unlawful. None of the Company, its affiliates or any of their respective employees, directors, 
officers, contractors, advisors, members, successors, representatives or agents makes any representation 
or warranty as to the accuracy or completeness of any information contained in this presentation and shall 
have no liability for any representations (expressed or implied) contained in, or for any omissions from, this 
presentation. 

The information contained herein is subject to change without notice and is based on publicly available 
information, internally developed data and other sources. Where any opinion or belief is expressed in 
this presentation, it is based on the assumptions and limitations mentioned herein and is an expression of 
present opinion or belief only. This presentation should not be construed as legal, financial or tax advice 
to any individual, as each individual’s circumstances are different. Readers should consult with their own 
professional advisors regarding their particular circumstances. 

This presentation includes forward-looking information within the meaning of applicable Canadian 
securities laws. Statements containing the words “believe”, “expect”, “intend”, “should”, “seek”, 
“anticipate”, “will”, “positioned”, “project”, “risk”, “plan”, “may”, “estimate” or, in each case, their negative 
and words of similar meaning are intended to identify forward-looking information. Such statements 
are based upon the current beliefs and expectations of the Company’s management and are subject to 
significant business, social, economic, political, regulatory, competitive and other risks, uncertainties, 
contingencies and other factors. Many assumptions are based on factors and events that are not within the 
control of the Company. Forward-looking information involves risks and uncertainties including, but not 
limited to, the Company’s anticipated business strategies; anticipated trends in the Company’s business 
and market share; expected facility capacity;  regulatory and licensing risks; changes in consumer demand 
and preferences; changes in general economic, business and political conditions, including changes in the 
financial markets; the global regulatory landscape and enforcement related to cannabis, including political 
risks and risks relating to regulatory change; compliance with extensive government regulation; public 
opinion and perception of the cannabis industry; the impact of COVID-19; and the risk factors set out in the 
Company’s annual information form dated February 28, 2024, filed with Canadian securities regulators and 
available on the Company’s profile on SEDAR+ at www.sedarplus.ca.

Actual future results may differ materially from historical results or current expectations. These risks, 
uncertainties and assumptions could adversely affect the outcome and financial effects of the plans and 
events described herein. In addition, even if the outcome and financial effects of the plans and events 
described herein are consistent with the forward-looking information contained in this presentation, those 
results or developments may not be indicative of results or developments in subsequent periods.

Although the Company has attempted to identify important risks and factors that could cause actual 
actions, events or results to differ materially from those described in forward-looking information, there 
may be other factors and risks that cause actions, events or results not to be as anticipated, estimated or 
intended. Forward-looking information contained in this presentation is based on the Company’s current 
estimates and expectations, which the Company believes are reasonable as of the current date. The 
Company can give no assurance that the forward-looking information will prove to have been correct. 
You should not place undue reliance on forward-looking information, which is based on the information 
available as of the date of this presentation. Forward-looking information contained in this presentation 
is as of the date of this presentation and, except as required by applicable law, the Company assumes no 
obligation to update or revise them to reflect new events or circumstances.

Historical statements should not be taken as a representation that such trends will be replicated in the 
future. No statement in this presentation is intended to be nor may be construed as a forecast or financial 
projection. To the extent any forward-looking information in this presentation constitutes “future-oriented 
financial information” or “financial outlooks” within the meaning of applicable Canadian securities laws, 
such information is being provided to demonstrate the anticipated market penetration and the reader is 
cautioned that this information may not be appropriate for any other purpose and the reader should not 
place undue reliance on such future-oriented financial information and financial outlooks. Future-oriented 
financial information and financial outlooks, as with forward-looking information generally, are, without 
limitation, based on the assumptions and subject to the risks set out above. The Company’s actual financial 
position and results of operations may differ materially from management’s current expectations.

This presentation refers to certain non-International Financial Reporting Standards (“IFRS”) measures such 
as Adjusted EBITDA. “Adjusted EBITDA” is a non-IFRS measure used by management that is not defined 
by IFRS and may not be comparable to similar measures presented by other companies. Management 
defines adjusted EBITDA as loss from continuing operations, as reported, adjusted for depreciation and 
amortization, equity loss on investment in associate, financing costs, gains and losses on disposals of 
capital assets, gains and losses on sale of marketable securities, Canadian emergency wage subsidy, 
impairment of accounts receivable, impairment of goodwill and intangible assets, interest and accretion, 
loss on extinguishment of loan, share-based payments, non-refundable deposit, deferred income tax, 
and unrealized gains and losses on changes in fair value of biological assets. Management believes 
this measure provides useful information as it is a commonly used measure in the capital markets to 
approximate operating earnings. The most directly comparable measure to Adjusted EBITDA calculated in 
accordance with IFRS is net income (loss) from continuing operations. Please refer to the Company’s
management discussion & analysis, filed with Canadian securities regulators and available on the
Company’s profile on SEDAR+ at www.sedarplus.ca, for a reconciliation of Adjusted EBITDA to net income
(loss) from continuing operations.
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Overview.

O U R  M A R K E T  P R E S E N C E  S PA N S  F O U R  D I S T R I B U T I O N  C H A N N E L S :

1.	 Domestic Recreational: Avant premium cannabis products span multiple 
categories, including flower, pre-rolls, infused pre-rolls and concentrates. Avant 
products are marketed and sold under its trademarked brands: BLK MKT™ , 
Flowr™, Tenzo™, Cognōscente™ and Treehugger™.  Our products are available 
in B.C., Saskatchewan, Manitoba Ontario, Quebec, Atlantic Canada and the 
Territories.

2.	 Export (International): Since August 2021, Avant has been a pioneer in 
shipping premium cannabis flower worldwide. The Company has made 40 
export shipments generating $21 million in sales. Our global reach extends 
to markets like Israel, Australia, and Germany. Our three largest facilities hold 
GACP and ICANN-GAP certifications from the IQC in Israel, ensuring rigorous 
regulatory and environmental controls.

3.	 Domestic B2B: Avant is widely recognized within in the Canadian cannabis 
industry as a leading cultivator of premium cannabis flower. Thus, Avant  
sells bulk cannabis lots to other Canadian licensed producers, which wish to  
leverage the quality of Avant’s flower, to drive sales of their own brands.   

4.	 Medical: Our medical brand, GreenTec™, reaches qualified patients nationwide 
through our online portal (www.greentecmedical.ca) and licensed partners.  

Avant Brands Inc. is a Kelowna-based company which cultivates premium 
quality cannabis in purpose-built indoor facilities. Avant has five licensed and 
operational cultivation facilities and approximately 180 employees. Avant is a 
publicly traded corporation, listed on the Toronto Stock Exchange (TSX:‘AVNT’). 
Avant generated over $30 million in annual sales.* In September 2023, the Globe 
& Mail ranked Avant 49th on its list of the 425 fastest-growing companies in 
Canada.

* See Annual Audited Financial Statements Dated February 28, 2024.
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2024 Q1 
HIGHLIGHTS.

(3 MONTHS ENDED FEBRUARY 29, 2024)1

3,231
KG Production

$8.9 million
Sales

58%
Gross Margin Before Fair Value Adjustments 

$3.8 million
Adjusted EBITDA

~180
Employees 1 See MD&A Dated April 15, 2024.

2 After changes in non-cash working capital.

3 Management’s assessment based on publicly available information.  

4 Top 25 undervalued small-micro-nano stocks listed on the TSX (valuation methodology provided by Stockcalc).

TOP 25
Undervalued Toronto Stock Exchange 

Stocks by The Globe And Mail4

Ranked 49TH

Out of 425 on The Globe And Mail’s
 List of Canada’s Top Growing 

Companies (for 2023)

$3.8 million
Cash Flow from Operations2

Ranked 10th

Largest by Market Cap, Amongst All 
Publicly Traded LPs in Canada3
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MILESTONEs.

FEBRUARY-MARCH 2023
GreenTec Holdings Ltd. 
completed the acquisitions 
of 3PL Ventures Inc. & Flowr 
Group (Okanagan) Inc.

DECEMBER 2023
First Export Shipment to 
Germany.

JUNE 2018
Listed on the TSX-V.

FEB 2018
Acquired 100% of 
Avant Craft Cannabis 
Inc. (formerly GrenEx 
Pharms).

DEC 2018
First B2B cannabis 
sale (from Avant 
Craft Cannabis Inc. 
to CannMart, Inc.).

NOV 2018
Avant Craft Cannabis 
Inc. received 
Standard Cultivation 
Licence from Health 
Canada.

AUGUST 2021
Completed first 
export shipment to 
Israel.

DECEMBER 2021
First harvest at 3PL 
Ventures; Completed 
first export shipment 
to Australia; Launched 
Cognoscente™ brand;

JULY 2021
Corporate rebrand to 
AVANT and uplisted 
to TSX.

AUGUST 2021
3PL Ventures 
received Standard 
Cultivation, 
Processing & Sales 
(Medical) Licences.

AUGUST 2019
Tumbleweed 
Farms received 
Standard Cultivation, 
Processing & Sales 
(Medical) Licences.

JULY 2019
Grey Bruce Farms 
received its Standard 
Cultivation Licence.

FEB 2021
Launched GreenTec 
Medical Cannabis 
E-Commerce Site.

JANUARY 2022
BLK MKT™ enters 
concentrates 
market; Launched 
Treehugger™ brand.

OCTOBER 2022
Announced international 
licensing agreement 
granting IMC the 
exclusive right to utilize 
BLK MKT™ trademark 
in Israel.

OCTOBER 2023
Secured first listings in Quebec 
for BLK MKTTM and pre-roll 
SKUs.  
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top shelf.

E X C L U S I V E  C U LT I VA R S

The importance of genetics cannot be overstated. 
Avant has acquired a diverse portfolio of ~75 cultivars, 
including numerous unique and rare exotic strains.

E X P E R I E N C E D  C U LT I VAT I O N  T E A M

Our seasoned cultivation teams have decades of 
combined experience and have earned a reputation 
for consistently producing exceptional cannabis.

H A N G - D R I E D ,  H A N D - T R I M M E D  &  H A N D - PA C K A G E D

Meticulous post-harvest techniques are used to 
optimize moisture, cannabinoid and terpene profiles, 
along with delicate handling into premium packaging, 
allowing us to maximize gross margins by delivering a 
first-rate experience.
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I N D O O R  A D VA N TA G E

Indoor cannabis consistently outperforms alternative 
cultivation models to produce the highest quality 
cannabis flower. Our incremental revenue per gram 
associated with producing such product offset the 
higher costs associated with indoor growing. This 
facilitates some of the highest average selling prices 
and gross margins in the sector.

A D VA N C E D  E N V I R O N M E N TA L  C O N T R O L S

Adaptive fertigation & environmental management 
maximize yield, quality, and ensure complete control 
over temperature, humidity and CO2 levels. Extensive 
oversight and controls built into our fertigation and 
environment systems help ensure optimal production.

P U R P O S E  B U I LT 

Each of our facilities features specialized lighting 
systems, best-in-class equipment and optimal energy 
efficiency. We build our facilities with one purpose: 
to produce the highest quality products in the legal 
market.

CULTIVATION.
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Production.
Avant wholly owns cultivation operations in British Columbia, 
Alberta and Ontario. 

TUMBLEWEED FARMS CORP.
CHASE, BC

GREENTEC BIOPHARM CORP.
KELOWNA, BC

3PL VENTURES INC.
VERNON, BC

CULTIVATION
PROCESSING
SALES (MEDICAL) 

NOT CURRENTLY 
LICENCED

CULTIVATION 
PROCESSING SALES 
(MEDICAL) AND IQC 
ICANN-GAP & GACP 
CERTIFICATIONS (FOR 
EXPORT)

1,000 

2,150 

6,000 

LICENCES

LICENCES

PRODUCTION CAPACITY (KG)

POTENTIAL PRODUCTION 
CAPACITY (KG)

PRODUCTION CAPACITY (KG)

AVANT CRAFT CANNABIS INC.
EDMONTON, AB

GREY BRUCE FARMS INC.
TIVERTON, ON

CULTIVATION PROCESSING 
SALES (MEDICAL); EDIBLE AND 
CONCENTRATES SALES TO 
PROVINCIAL LIQUOR BOARDS

CULTIVATION
PROCESSING AND IQC ICANN-
GAP & GACP CERTIFICATIONS 
(FOR EXPORT)

1,200 

1,640 

LICENCES

LICENCES

PRODUCTION CAPACITY (KG)

PRODUCTION CAPACITY (KG)

AVANT (REC.) CURRENTLY FOR SALE

APPROVED VENDOR; NO ACTIVE LISTINGS

FLOWR GROUP (OKANAGAN) INC.
KELOWNA, BC

CULTIVATION 
PROCESSING SALES 
(MEDICAL) AND IQC 
ICANN-GAP & GACP 
CERTIFICATIONS (FOR 
EXPORT)

6,600 
LICENCES

PRODUCTION CAPACITY (KG)
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CHANNEL STRATEGY.
Avant is currently distributing cannabis through four distinct and complementary channels:

R E C R E AT I O N A L

The core of the Company’s business is its domestic 
recreational cannabis business. Our products are sold in B.C., 
Saskatchewan, Manitoba, Ontario, Québec, Atlantic Canada 
and the territories. The Company is actively pursuing additional 
provincial and territorial markets.

M E D I C A L

The medical channel bypasses the high markups and risks 
associated with selling through provincial liquor boards.  
In February 2021, the Company launched its GreenTec 
Medical portal to facilitate direct sales to medical patients.

B U L K  E X P O R T

Avant is a compelling supplier for international buyers seeking 
the highest quality cannabis. Avant has executed multiple export 
contracts with international clients. In August 2021, the Company 
made its first shipment to Israel; in December 2021, it made its 
first shipment to Australia; in December 2023 it made its first 
shipment to Germany. Avant’s acquisition of the Flowr (K1) facility 
greatly enhances the Company’s ability to fulfill export demand  
in 2024.

B U L K  D O M E S T I C

From time to time, the Company utilizes bulk B2B sales 
relationships to sell excess or off-spec bulk cannabis 
to other licensed Canadian cannabis companies. The 
Company’s reputation for producing high-quality flower 
allows it to sell into the highly competitive B2B market at 
a premium price.

This slide contains forward-looking information. Please refer to Slide 2.
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PREMIUM
handcrafted
FLOWER.

Superior genetics 
& unique, exotic cultivars

Large, robust & aesthetically 
appealing flower

Highly visible and abundant 
trichome crystals

Complex and aromatic 
terpene profiles

Flushed to ensure a smooth 
and cleaner burn

Absense of stem, seed, leaf 
or fragmented flower

Optimal moisture and 
humidity control

Carefully handled &  
packaged by hand
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Avant’s reputation for cultivating the finest quality cannabis flower is ideally 
suited for pursuing international markets.

Avant’s three largest facilities hold GACP and ICANN-GAP certifications 
from the IQC (Institute for Quality & Control) in Israel.

The Company has been exporting cannabis flower since 2021, generating 40 
export shipments with an aggregate value of $21 million.

Export is Avant’s fastest-growing sales channel (i.e. high double-digit  
annual growth).

The Company’s primary export markets are Israel, Australia and Germany.

Avant has trademarked BLK MKT™ in key markets (e.g. Australia, Germany, 
Israel, UK) and commenced executing trademark licensing deals.

Export / 
International.
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Brand 
Portfolio.
Avant’s brand portfolio was 
strategically designed to target 
specific consumer segments 
we believe show the highest 
potential for growth.
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Designed to resonate with 
legacy consumers; the most 
experienced connoisseurs who 
only consume top-shelf flower.

PRODUCTS
Dried Flower
Pre-Rolls
BLNT
Concentrates (Live Rosin)
Vaporizer Carts
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Offering a diverse variety of 
bold cultivars featuring fun 
& fruity flavours, pungent 
aromas and exceptional 
terpene profiles.

PRODUCTS
Dried Flower
Pre-Rolls
Vaporizer Carts
Concentrates
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Premium, Sungrown & 
Certified Organic flower in 
sustainable packaging for the 
environmentally conscious 
cannabis consumer.

PRODUCTS
Pre-Rolls
Dried Flower
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Our flagship medical brand 
provides easy access to 
premium craft cannabis to 
qualified patients all across 
Canada.

PRODUCTS
Dried Flower
Pre-Rolls 
Oils / Concentrates
Edibles
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Rare, limited edition exclusives.
Helping elevate the consumer experience with 

carefully curated premium offerings.

Offering a diverse selection of quality 
seeds to help Canadians easily grow 

cannabis at home.
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The first premium rec brand to 
package in glass bottles.

Developed & 
Introduced 

Canada’s first 
legal blunt.

The first premium rec brand 
to include Terpene profiles 

on product packaging.

AWARDS

Cannabis Brand of the Year
(BLK MKT, AdCann, 2022)

Best Rosin 
(KIND Awards 2022)

Industry 
innovator

One of our primary goals has been to help drive 
the industry forward through intelligent brand & 
product development. We have started to gain 
recognition as an industry leader in innovation.

TOP FINALIST

Packaging of the Year
(Cognōscente, AdCann)

Marketer of the Year
(Adil Hirji, AdCann)

Blunt of the Year
(BLK MKT, KIND Awards)

Craft Brand of the Year
(BLK MKT, KIND Awards)

Craft Cultivator of the Year
(BLK MKT, KIND Awards)

Indica Flower of the Year
(BLK MKT, KIND Awards)

Packaging of the Year
(BLK MKT, KIND Awards)

Pre-Roll of the Year
(BLK MKT, KIND Awards)
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TEAM.

JURGEN SCHREIBER  CHAIRMAN OF THE BOARD
Jurgen is a highly accomplished executive with extensive senior management experience in 
the global retail pharmacy, health and beauty sectors. He was previously President & CEO of 
Shoppers Drug Mart, President & CEO of Rexall Health, and CEO of Katz Group.

SYLVIA LEE  INDEPENDENT DIRECTOR
Sylvia has an extensive background in corporate and commercial law, focusing on providing 
general counsel to businesses with a particular emphasis on mergers and acquisitions, private 
equity, venture capital, tax, outsourcing and corporate and tax reorganizations.

DUANE LO	 INDEPENDENT DIRECTOR
Duane has extensive senior finance experience across a broad range of companies, including 
Entrée Resources, Luna Gold, First Quantum and Deloitte & Touche. Duane is a Chartered 
Accountant.

DEREK SANDERS  INDEPENDENT DIRECTOR
Derek is a partner at Spence Valuation Group, specializing in business valuation, mergers & 
acquisitions and financial litigation support. Derek is a Chartered Professional Accountant, 
Chartered Business Valuator and a Chartered Financial Analyst.

NORTON SINGHAVON  FOUNDER, CEO & DIRECTOR
Norton has extensive experience in capital investments, acquisitions, consolidations, and start-
ups in the legal cannabis sector. He has deployed over $100 million into the North American 
cannabis industry and has been involved in numerous public M&A cannabis transactions. 

NORTON SINGHAVON  FOUNDER, CEO & DIRECTOR

DAVID BUCKLE  VP OF OPERATIONS
David has extensive legal cannabis cultivation experience, having worked for multiple Licensed 
Producers. His specialty is building and running purpose-built indoor cultivation facilities, 
focusing on premium quality cannabis, regulations, and Standard Operating Procedures 
(SOPs).

DAVID LYNN  CHIEF OPERATING OFFICER
David has 30 years of diverse business experience, having previously worked
at Dairyland, Saputo, Sun-Rype, Earth’s Own, and Molson Breweries. David holds a Bachelor of 
Commerce (Marketing, Honours) and an MBA (Finance) from the University of British Columbia.

JEREMY WRIGHT  CHIEF FINANCIAL OFFICER
Jeremy Wright is a seasoned executive with over 20 years’ senior management experience, 
specializing in finance and strategic planning. He played a pivotal role in the growth and 
success of GTEC Holdings (rebranded to Avant and uplisted to the TSX in 2021), serving as 
the company’s founding CFO.

SUKHIE CHAHAL
VICE PRESIDENT OF REVENUE STRATEGY

Ms. Chahal is a seasoned professional with more 
than 10 years’ experience in the cannabis and 
beverage alcohol industries spanning 3 continents; 
focused on driving incremental revenue growth, 
implementing innovative pricing strategies, and 
spearheading market initiatives. Previously, Ms. 
Chahal held a pivotal role at Canopy Growth, where 
she served as an integral part of the Revenue 
Management and Sales Strategy team. Her focus on 
optimizing revenue growth across various channels 
and products showcased her ability to navigate the 
intricate landscape of the cannabis industry with 
precision and foresight. 

ADIL HIRJI
DIRECTOR OF MARKETING

Adil is a sought-after Creative Director, 
Brand Strategist and Designer with 
experience in building powerful brands 
and innovative products. Adil has worked 
on projects for Sony Music, Alliance Films, 
Stella Artois, TIFF, Doctors Without Borders, 
and The Liberal Party of Canada.

E X E C U T I V E  T E A M B O A R D  O F  D I R E C T O R S S A L E S  &  M A R K E T I N G

MICHAEL BLADY	  INDEPENDENT DIRECTOR

TYSON MACDONALD  INDEPENDENT DIRECTOR
Tyson brings over 20 years of C-suite expertise in investment and transactions across diverse 
markets and sectors. As CEO of Nova Net Lease REIT (CSE: NNL.U), Tyson remains committed 
to actively investing in the US Cannabis Market.
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FINANCIAL 
HIGHLIGHTS.

Financial Data: Last Four Years

  $ 000’S F2020 F2021 F2022 F2023

  GROSS SALES  $8,804  $11,004  $22,604  $30,170 

  NET SALES  $7,907 $9,499  $20,149 $26,344 

  GROSS MARGIN*  $3,969  $3,661  $6,366  $9,081 

F2020 F2021 F2022

ANNUAL GROSS SALES

$22.6M

$11.0M
$8.8M

+105%

+25%

F2023

$30.2M

+34%
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SHARE 
STRUCTURE.
(As of April 15, 2024)

282.0 M
Shares Outstanding 

13.6 M   
Options Outstanding 

23.7 M   
Total Options & Warrants, 
RSUs and DSUs 
Outstanding 

8.1 M    
Warrants Outstanding 

305.7 M    
Total Shares Fully Diluted

57.9 M (21%)  
Insider Ownership

For more information visit
avantbrands.ca/investor

2.0 M    
RSUs and DSUs 
Outstanding 
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C o n ta c t. AVANT Brands Inc.
335 - 1632 Dickson Ave.
Kelowna, BC, Canada
V1Y 7T2

Phone:	 1-800-351-6358
Email: 	 ir@avantbrands.ca
Website: 	 avantbrands.ca

Corporate Counsel		  Auditor			   Transfer Agent
Cassels Brock			   Ernst & Young		  Computershare
cassels.com			   ey.com			   computershare.com


